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Some of our Healthcare Clients



CCALAC in Los Angeles, CA
The new site features a database of 

61 member clinics and affiliates that 

is searchable by keyword or zip code 

location. Search results are displayed 

in an interactive Google map.

A revamped and secure member log-

in area makes it easier for CCALAC 

administrators to maintain different 

levels for member clinics and 

affiliates.



CCALAC in Los Angeles, CA

Users may search for member clinics 

from a directory. Each member profile 

page will consistently display the same 

information outlining:

• Mission

• Services

• Locations

• Hours



CCALAC in Los Angeles, CA

Custom plugins that allow Member Clinic 

representatives and Affiliate members to 

log in and find exactly what they’re 

looking for. Now, when users need to view 

Meeting materials, Job Board listings or 

Resource Library documents, they’ll be 

able to perform a quick search and find all 

these items with ease.



Kansas Imaging Consultants



Kansas Imaging Consultants
• Call Backs allow doctors and their assistants to track 

different procedures they perform each day.

• Employee Directory 

• Sites allows the system administrator to manage 
and view the medical offices they support.

• Vendors is a database of all accounts and contact 
information for the system administrator.

• Inventory is a database of all company equipment 
and passwords for the system administrator.

• Expense Report is a tool for employee-entered 
expenses. The Controller is able to use this tool to 
generate expense reports in real-time.

• Messaging is a tool that allows for internal 
messaging capabilities along with text and email 
alerts.

• Texting allows the system administrator to send out 
mass text messages to all users on the system. This 
can be used to announce system maintenance or 
other alerts.

• Forms, Apps, & How-Tos is a repository of 
downloadable resources available to all users.



View this video in its entirety at https://www.youtube.com/watch?v=PWa8-43kE-Q

https://www.youtube.com/watch?v=PWa8-43kE-Q
https://www.youtube.com/watch?v=PWa8-43kE-Q




What’s Holding You Back

5,700 registered hospitals 
in U.S.

Less than 1,600, or 30%, 
of systems participate



Budget

It’s free, but it’s not free.

Requires time, possibly ad 
budget and paid advice or 
partnership with a 
professional



We don’t know how

By engaging you can catch 
up quickly – new ideas, 
thought leadership, 
discussions and resources.

Learn from others.



There are too many channels

Start with one.

Conduct an audit of your 
community.

Align with your company 
mission. 



Fear of HIPAA violations
Mitigate risk with:

•A Social Media Policy
•Employee Training
•Education
•Vigilant reputation 
monitoring
•Permission



Who’s Doing it
Likes Check-ins Reviews

Via Christi
https://www.facebook.com/pg/viachristihealth

15,000+ 51,000+ 792

Wesley Medical Center
https://www.facebook.com/wesleymedical/

14,000+ 82,772 534

Flint Hills Dental Group
https://www.facebook.com/pg/andoverdentist/

374 77 26

Children’s Mercy
https://www.facebook.com/ChildrensMercy/

60,000+ 188,793 5,400

Dr. David Rosen Pediatric Oncology / Hematology 
https://www.facebook.com/Dr-David-Rosen-
Pediatric-Oncology-Hematology-635398673301698/

1,047 593 57

https://www.facebook.com/pg/viachristihealth
https://www.facebook.com/wesleymedical/
https://www.facebook.com/pg/andoverdentist/
https://www.facebook.com/ChildrensMercy/
https://www.facebook.com/Dr-David-Rosen-Pediatric-Oncology-Hematology-635398673301698/




Dr. David Rosen

Using Facebook 
as a way to 
meet the 
mission of the 
organization.



Dr. David Rosen



Starting a Facebook Page

Specific -- Do set real numbers with real deadlines. Don't say, "I 
want more visitors."
Measurable -- Do make sure that you can track your goal. Don't 
hide behind buzzwords like "brand engagement" or "social 
influence."
Attainable -- Do work toward a goal that is challenging but 
possible. Don't try to take over the world in one night.
Realistic -- Do be honest with yourself, because you know what 
you and your team are capable of. Don't forget any hurdles you 
may have to overcome.
Time-bound -- Do give yourself a deadline. Don't keep pushing 
towards a goal you might hit "some day."

https://blog.hubspot.com/blog/tabid/6307/bid/33898/How-to-Set-SMART-Marketing-Goals-for-2013-TEMPLATE.aspx#sm.0000paay37bfscv7zmk1c5cz954xa

https://blog.hubspot.com/blog/tabid/6307/bid/33898/How-to-Set-SMART-Marketing-Goals-for-2013-TEMPLATE.aspx#sm.0000paay37bfscv7zmk1c5cz954xa


Starting a Facebook Page

•What you learned in Kindergarten

•Plan first

•Ask for help

•Partner with a professional or coach

•Be attentive and courteous

•Monitor and respond / Never argue online

•Have a social media policy



Facebook Page – Anatomy 



Facebook Page – Insights 



Facebook Page – Insights 



Facebook Page – Insights 



Facebook Page – Insights 



Facebook Strategy and Tactics
Purpose

•Build your brand

•Education your customers

•Become a trusted resource

•Empower your customers to become your 
cheerleaders



Facebook Strategy and Tactics
Commitment

•Time

•Monitoring

•Responding

•Interacting



Facebook Strategy and Tactics
Don’t Forget 

•Content calendar

•Advertising

•Policies



Permission Authorization 



Social Media Policy  

View this sample policy in its entirety at http://mysocialpractice.com/hipaaform/

See also http://sharing.mayoclinic.org/guidelines/for-mayo-clinic-employees/

http://mysocialpractice.com/hipaaform/
http://sharing.mayoclinic.org/guidelines/for-mayo-clinic-employees/


Reputation Monitoring / Response



Reputation Monitoring / Response



Mayo Clinic Resources

• Free book “Bringing the Social Media Revolution to 
Health Care”
https://socialmedia.mayoclinic.org/files/2015/05/B
ringing-the-Social-Media-Revolution-to-Health-
Care.pdf

• Educational Webinars

• Conferences

• Social Media Residency $795

• Social Media Fellows Program - Bronze, Silver, Gold

• Social for Healthcare Certificate

https://socialmedia.mayoclinic.org/files/2015/05/Bringing-the-Social-Media-Revolution-to-Health-Care.pdf


Strategic Planning Worksheet

• Business Goals

• Audience

• Social Media Goals and Messages

• Tactical Issues – Choosing Tools

• Resources

• Timeline

• Monitoring and Measurement

View worksheet in its entirety at https://socialmedia.mayoclinic.org/files/2015/05/SMHN-StrategicPlanningWorksheet.pdf

https://socialmedia.mayoclinic.org/files/2015/05/SMHN-StrategicPlanningWorksheet.pdf


Twitter



Questions / Discussion




